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M~rchandising Stud~nts [O-Up 
"The customer is always right!" Students in Mr. Siddall's 

merchandising class and club learn this early through a 
co·op system. The club promotes sales, office work, and 
general merchandising in downtown department stores. 
Through this system the members are able to work three 
half· days a week. 

The club is affiliated with the Distributive Education 
Clubs of America. Field trips to Formica Company, Pepsi. 
Cola Bottling Works, and Procter and Gamble were a part 
of the year's activities. Attending the D.E.C.A. convention 
in Columbus, the D.C. Fair, and the Employers' Banquet, 
and selling candy were the other projects. 

Bottom Row: B. Woods, V. Smith, K. Frye, C. Henson, P. Lewis, 
S. Moses, L. Crabtree. Row 2: Mr. Siddall (Sponsor), F. Williams, 
D. Langland, W. Vaught, M. Spiegel, D. Bantly, J. Masters. Row 3: 
P. Huffman, R. Ponder, A. Adams, E. Rader, E. Mills, S. Davis. 

A. Knopp (Stage Manager) , T. Johnson. 

[r~w Assists in Productions 
First-rate stage productions are vitally dependent upon 

the Stage Crew, headed by Albert Knopp and directed by 
Mr. Kalchek. The boys behind·the-scenes are kept busy 
regulating lighting, pulling the curtains, perfecting sound 
effects, maneuvering scenery, and caring for the props. 

Charles Henson fits a woman fo,· 
shoes at Sears Roebuck Company. 


